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Just because we’re practicing physical distancing doesn’t mean we can’t be social!

Jeanette M. Tropp
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Social Media Platforms

Success is built on relationships
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Jeanette M. Tropp
Sr. Digital Marketing Specialist

Jeanette is fluent in social media and her ultimate goal is to 
help businesses – not just with marketing a product, but with 
sharing their story and making meaningful connections with 
the customers they serve. 
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Today’s Agenda

• Social Media Platforms 

And their pros and cons

• Types of Social Media Posts

• Eye Care Social Media Champs 

• Posting on Social Media 

Editorial calendars and publishing tools

• Boosting/Budgeting Your Social Media

• Establishing Your Social Media Goal 

• Q&A 
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Social Media Platforms
Social media creates 

communities, not 
markets.
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Social Media Platforms
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Social Media Platforms

• Facebook

• Twitter

• LinkedIn

• Instagram 

• YouTube
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Social Media Platforms

PROS CONSFacebook

• PROS: Many users, good for contests, can handle multiple media content, built in scheduler

• CONS: Best for mobile devices, constant updates

Twitter

• PROS: Good for regular updates, hashtags, casual platform

• CONS: Character limits (280 characters), content posted chronologically on user’s timelines

LinkedIn

• PROS: Professional platform, great for networking, longer posts

• CONS: Fewer users than other platforms, less regular interaction
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Social Media Platforms

PROS CONS

YouTube

• PROS: Videos are king, great for showing high-quality video content + building brand

• CONS: Content must be high-quality, can be costly and time-consuming, must meet certain 

specifications outlined by platform to customize your channel

Instagram

• PROS: Great for engagement, intuitive platform

• CONS: Sharing photos and major updates must be done using a mobile device
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Social Media Platforms

PROS CONS

“6 Influential Social Media Sites.” Bonanza. 5 May. 2020.
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PROS CONS

“6 Influential Social Media Sites.” Bonanza. 5 May. 2020.
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PROS CONS

“6 Influential Social Media Sites.” Bonanza. 5 May. 2020.

“Social Media Users By Age.” Research Gate. 5 May. 2020.
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Social Media Platforms

PROS CONSIt can be hard to pick which social channels to use. You might not want to spread yourself too thin 

by managing a channel on every imaginable platform, but you also don’t want to miss great 

brand-awareness opportunities.

We suggest choosing at least 3 platforms that align with your practice goals and start from there.
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Types of Social Media Posts
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Video

• Attention-grabbing

• Concise information

• High engagement

• Dominant medium

Poll

• Gather opinions

• Focus on a topic

• Good engagement

• Connect w/ audience

Product Promo

• Increase possible sales

• Build interest

• Position self as leader

• Effective for exposure
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Behind-the-scenes

• Genuine content

• Establish intimate 

connections

• Show off company 

culture / location

Team photo

• Friendly faces

• Establish loyal digital 

community

• Entice new patients 

to visit

Trending topics

• Position your voice

• Offer expert advice

• Increase exposure

• Build up digital footprint
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Eye Care Social Media Champs
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Eye Care Social Media Champs

PROS CONS• Dr. Eye Health (AKA: Dr. Joseph Allen)

• Dr. Rupa Wong

• Dr. Randall Wong

• California  Glasses Girl (AKA: Alana Whitaker)

• College of Optometrists

• Macular Society

• Prevent Blindness
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PROS CONS
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PROS CONS

• Stay regularly engaged

• Post consistent, quality content

• Let their personalities shine / offer their 
expert opinions

• Converse with followers often

• Promote posts occasionally

• Make eye care FUN!
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Posting on Social Media
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Posting on Social Media

PROS CONS

Frequent Questions:

• How often should I post online?

• Can I / should I schedule out posts beforehand?

• At least 4 Facebook updates per week

• At least 5-6 Twitter updates per week

• At least 3 LinkedIn updates per week

• At least 4 Instagram updates per week

• Update on YouTube as content is created
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PROS CONS
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PROS CONS

Posting on Social Media

Use scheduling or publishing tools for your posts

Scheduling tools can make things easier by allowing you to preschedule post ideas and then 

allowing the tool to publish them for you. Scheduling tool options:

Sprout Social Planable Post Planner CoSchedule Facebook 

Publishing Tools
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PROS CONS

Posting on Social Media

Overview of Facebook publishing tools
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PROS CONS

Posting on Social Media

Overview of Facebook publishing tools
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PROS CONS

Posting on Social Media

Overview of Facebook publishing tools

Here you can craft your post, insert a photo, embed a 

video, and much more!

Once you’re finished, you can either publish the post or 

schedule it for later.
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Boosting and Budgeting Your Social Media
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PROS CONS

Boosting and Budgeting Your Social Media

Pay to have your posts show up as sponsored 

content on non-follower’s timelines in order to 

gain more exposure. 

To boost posts, one must:

1. Choose a post to boost. 

2. Target your audience. ...

3. Set your budget. ...

4. Set the boost duration. ...

5. Preview the post. ...

6. Select a payment option. ...

7. Boost.
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PROS CONS

Boosting and Budgeting Your Social Media

Targeting allows you to get the most bang out of your buck and reach the audience 

demographics you want for your practice goals.

Targeting options
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Location Gender Age

• By country

• By state

• By region

• By recent travel to a 

certain location

• All

• Women

• Men

• Other

• Can set the minimum 

and maximum age of 

the people who will find 

your ad relevant

• Can exclude certain age 

groups in desired
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Language Income Interests

• Usually you would 

leave this field blank 

unless the audience 

you are targeting uses 

a language that is not 

common to your 

chosen location

• Can target based on 

household income if 

desired

• Would not use this 

often as it usually is 

not relevant to most 

ad types

• Endless possibilities:

• Health and wellness

• Healthcare

• Eye Care

• Technology

• Science

• Etc.
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Education Work Behaviors

• Some high school

• Current student

• Associates degree

• Bachelors degree

• Masters degree

• Doctorate degree

• Unspecified

• Etc.

• Employers

• Job titles

• Industries

• Experience

• Mobile device users

• Digital activities

• Liked a certain page or 

industry

• Visited your practice
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PROS CONS
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PROS CONS

Boosting / Budgeting Your Social Media

How long should you boost a particular post? 

This is all up to you and depends on your needs and budget. 

A good rule of thumb is to boost a single post for one week.
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PROS CONS

Boosting and Budgeting Your Social Media

It’s good to determine your monthly budget beforehand and stick to it. 

A higher budget can get your post in front of more eyes but budget isn’t everything.
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Establishing Your Social Media Goal
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PROS CONS

Establishing Your Social Media Goal

Your goal is ultimately dependent on your overall practice goals.

Starting goals might be:

• Establish brand awareness

• Increase website traffic

• Generate new patients

• Establish yourself as an expert in your industry or on a particular topic (e.g. AMD expert, 

glaucoma specialist, dry eye advocate, etc.)
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Any questions?? 

Getting Social During the Pandemic and Beyond


